personal ones, that's what people are able and willing to establish themselves, and social capital is created by groups of people or among them and aims to increase production efficiency through the implementation of corporate social initiatives. Due to the development of relationships, which are forming as a result of turnover of social capital, it is created and functioned such a behavior of the company, which is based on the participation of all economic agents in economic activity: the state, owners and staff. Social capital is an important element in driving of corporate capital, as it covers intangible assets and enables self-control in the middle of the corporation, allows reducing the costs associated with the ptotection of environment, labor, and product quality control.
Analysis of recent researches and publications. Approaches and methods for evaluating the effectiveness of social capital are considered differently in different flats of science.
The structure of social capital and its effectiveness nowadays has a strong influence on financial and economic activities and on the value of corporate capital in general. The most famous researchers of this area are: M. Tugan-Baranovsky, [2] , E. Huhnin [3] , M. Williams [7] , D. Lyuty [8] , P. Bourdieu [9] , J. Coleman [10] , R. Putnam [11] and others. Together with this issue the question concerning measuring of social capital of the corporation remains debatable among economists.
The purpose of the article. On the basis of the proposed resource approach to estimation of social capital it is necessary to make an analysis of social component of the corporate capital for the enterprises of food industry.
Basic material. Social capital is a set of structured social and economic relations that are based on mutually recognized informal institutions (norms and values), the following of which brings benefits to subjects of these relations in the form of social rent. These relationships are formed among economic agents at different levels of social capital generalization and are governed by norms of behavior that increases the efficiency of their activities across the appropriate level: nano; mini-; micro-; -meso; -macro and global. In the work [4] it was grounded the structure of social component of corporate capital, which includes consumer and organizational capital that shape competitive advantages and corporations involved in creating of added value. The peculiarity of this structure was that the author separated organizational capital from the intellectual one and proved that organizational capital refers to the organization as a whole, but not to one person, and therefore it can be relatively independent object of sale. This structuring of capital allowed us to estimate the contribution of each element of social capital into the creation of added value.
For domestic companies the limitedness of resource capabilities becomes an obstacle to comply with external requirements. That is why for the introduction of a strategic approach to the ongoing activities of domestic enterprises that would be based on a comprehensive study, including the resource base, it is necessary to develop methodological support for this analysis.
The essence of the technique of a complex estimation of social capital efficiency is given in the work [4] and consists in initially generalized assessment of each separate component of capital. In accordance with the technique it is necessary to select objects of the same type on the market according to which the assessment will be carried out. It is necessary to make a list of objects common to all indicators and factors, due to which it is possible to uniquely describe each object and identify objectively existing regularities of the studied process. Quantitative indicators of the selected indices of characteristics are led to the matrix of initial indexes, on the basis of which the summarized evaluation will be carried out. Using expert assessment, it will be relevantly to use Boolean variables that have the value of 1, when this principle is either present or used in the enterprise and 0 when it is absent. An averaged assessment of corporate capital based on Boolean variables is calculated as the arithmetic average of the presence of all these factors in the company. This assessment will allow determining the degree of approximation of the enterprise to the level of the corresponding development level of the capital.
Analyzed parameters must have the same units, observation period, calculation method, the Маркетинг і менеджмент інновацій, 2017, № 3 http://mmi.fem.sumdu.edu.ua/ elements that relate to the invariable totality (boundaries of the object must be unchanged) and the only image of priority ("the more, the better"). After the grounding of indicators for assessment and collecting appropriate for this information it is necessary to normalize output data. Due to the fact that the chosen indicators have different units of measure, it is necessary to convert matrix of natural indicators into the matrix of dimensionless parameters. For this purpose, the existing methods of normalization are used. For purposes of evaluation, determined by the research, normalization of relative maximum and minimum values is the best. Then our indexes will be normalized from 0 to 1, the best value will be equal to one. As a result of the normalization we will get matrixes of normalized values of initial indexes.
The resources structure of social capital of the enterprise is presented in the Table 1 . 
Reputation, image
Of scale: brands (quantity and value). Of efficiency: the ratio of the brand's value and net income from sales Evaluation of institutional capital consists of two components: organizational structure, type of management and corporate relations and corporate culture.
The list of indicators due to which it is possible to assess the efficiency level of organizational capital usage: component of organizational structure and type of entity management is presented in the Table 2 . The list of qualitative factors due to which it is possible to assess the efficiency level of organizational capital: component corporate relations, corporate culture of the company is presented in the Table 3 . For the results of expert surveys grade of the object or point are used. In our case, expert survey concerns the presence or absence of mentioned principles of social capital using at the enterprises.
The organizational efficiency of capital in 2016: component of organizational structure, type of management at Zaporizkyi, Rokytnianskyi and Orikhovskyi bread-baking complexes was above average, and in other enterprises it was below average. In dynamics for 2012-2016 the organizational capital: component of organizational structure, type of management in all enterprises except Berdyanskyi and Rokytnianskyi bread-baking complexes, shows a positive trend. The highest value of organizational capital growth: component of organizational structure, type of management in PJSC "Kyivmlyn", the average rate of change is 188.2, and the lowest is (-8.5) in Berdyansk bread-baking complex. Furthermore, this index has a negative value in the Rokytnianskyi bread-baking complex and it is (-3.3) .
The list of qualitative factors due to which it is possible to assess the efficiency level of organizational capital usage: component of corporate relations, corporate culture of the company is presented in the Table 4 . Apart from qualitative assessment of organizational capital (component of corporate relations, corporate culture of enterprises) it is necessary to conduct its quantitative assessment according to indicators presented in the Table 5 . Results of the generalized efficiency assessment of organizational capital usage: corporate relations, corporate culture at the investigated enterprises for 2012-2016 showed that all enterprises except Orikhovskyi bread-baking complex demonstrated a tendency to the increase of efficiency in usage of corporate relations level and corporate culture. In 2016 in PJSC "Kyivmlyn" and Zaporizkyi bread-baking complex this index was above average level, in Pereyaslavskyi and Berdyanskyi bread-baking complexes it was intermediate and in Rokytnianskyi and Orikhovskyi it was below average. Figure 3 presents the result of the generalized assessment of organizational capital of investigated enterprises according to two components. In 2016 the efficiency of organizational capital in all investigated enterprises formed an average level and only in Rokytnianskyi bread-baking complex it was above average. The analysis showed that during 2012-2016 organizational capital increased only in Orikhovskyi and Berdyanskyi bread-baking complexes and it significantly increased in PJSC "Kyivmlyn".
Consumer capital under the proposed evaluation system is proposed to analyze and evaluate according to three components: corporate social responsibility, public relations; market relations: consumers, suppliers, intermediaries; TM, brands.
The list of factors which allow assessing the quality of consumer capital efficiency of the enterprise is presented in the Table 6 . Quantitative indicators according to which it is possible to assess the level of consumer capital usage include: distribution costs per one hryvnia of net income from sales, the number of brands, trademarks).
As a result of the conducted study it was made the generalized assessment of the consumer capital effectiveness at the enterprises for 2012-2016 (Table 7) . The highest efficiency level according to component of corporate social responsibility, public relations has PJSC "Kyivmlyn" -0.75, while the lowest one is in Berdyanskyi bread-baking complex with the value of 0.
In 2016 the efficiency of consumer capital usage: component of market connections: customers, suppliers, intermediaries in all investigated enterprises showed different values. It has shown a high level in Pereyaslavskyi experimental bread-baking complex, in PJSC "Kyivmlyn" -above average, in Zaporizkyi and Pereiaslavskyi bread-baking complexes -the average level and in Berdyanskyi and Orikhovskyi bread-baking complexes -below average.
The efficiency of consumer capital usage in 2016 according to component of corporate social responsibility, public relations in PJSC "Kyivmlyn" was above average, in Zaporizkyi and Rokytnianskyi, Pereyaslavskyi and Orikhovskyi bread-baking complexes -the average level, and in Berdyanskyi breadbaking complex -low level. Trademarks or brands are absent in Pereyaslavskyi and Rokytnianskyi and enterprises, the other enterprises have one registered trade mark.
In 2016 the efficiency of consumer capital usage as a whole according to three components in most investigated enterprises had an average level and only PJSC "Kyivmlyn" had high and above the average level for the entire investigation period and in Zaporizkyi bread-baking complex it was above average in 2014 and 2016 respectively.
The analysis showed that for the investigated period consumer capital increased in PJSC "Kyivmlyn", Zaporizkyi and Rokytnianskyi bread-baking complexes, remained unchanged in Orikhovskyi bread-baking complex and decreased in Berdyanskyi and Pereyaslavskyi experimental bread-baking complexes.
Conclusions. The proposed resource approach allows generalizing evaluation system of components of social capital for the investigated enterprises and making conclusions about their quantitative and qualitative evaluation. For each component of corporate capital it was made a list of indicators of quantitative and qualitative assessment and evaluation criteria.
As a result of the conducted evaluation we obtain index of efficiency usage of each component of social capital and the comparison of their values with data of uniform scale of social capital evaluation, which has a graduation of assessment characteristic ratings from "low" to "high" value from 0 to 1.
The best value will be equal to one. Normalization will avoid negative values of normalized indicators. As a result of the normalization we will get matrix of normalized values. Typically, all chosen indicators can have different impact on integrated assessment of social capital, therefore, local characteristics of the object have different values of internal and external influence on the resulting indicator. Consequently, it is proposed to determine internal value of indicators based on entropy, which shows quantitative uncertainty of the problem. If the problem is formulated only qualitatively and is not based on quantitative indicators, the entropy index will be close to zero. If all indicators of the problem study are quantitative, the entropy will be close to one.
The content of determination of indicators internal value is that each index in the evaluation system has a certain level of uncertainty, which is determined by comparison of these indexes among all investigated enterprises. The degree of uncertainty shows the degree of concentration of analyst's attention on this characteristic; it is quantitatively determined by the level of its internal value.
After defining internal value of each indicator of every single component in the overall assessment system of social capital it is necessary to define the generalized assessment of each component as an average amount.
According to the proposed method it was conducted calculations of efficiency of social capital usage on the data of Pereyaslavskyi, Rokytnianskyi, Orikhovskyi, Zaporizkyi, Berdyanskyi bread-baking complexes and PJSC "Kyivmlyn".
Received results of complex assessment of social capital for the last 5 years made it possible to conclude that in all investigated enterprises there are different structural priorities concerning components of the efficiency of social capital usage, that's why directions of social capital development and improving of the efficiency of its usage should consider the most appropriate structural changes.
Further studies. The results of a complex assessment of the efficiency of social capital usage in the investigated enterprises is the basis for the further studies of qualitative structural changes of generalized estimation of the efficiency of corporate capital usage and that will optimize the structure of corporate capital in accordance with the specific economic conditions.
